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How Group Malik Generated

500+ Qualified Leads & $500K+ in
Property Sales Using Meta Ads +

Automation Funnel
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About the Client

—= 2

» Client: Group Malik

» Industry: Real Estate (Luxury Property)

» Project: Bahria Town Properties — Dubai

» Target Audience: High-net-worth individuals & investors based in the USA

» Regions: Generate high-quality leads and direct appointments for property consultations.

Group Malik wanted to test the US audience potential for their Dubai-based real estate project —
targeting investors looking for overseas property opportunities.
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The Challenge

The client’'s main concern was lead quality and conversion readiness. They wanted a
system that not only generated leads but also booked appointments directly for their
sdles team, minimizing manual coordination.

Key challenges:
» High-ticket product requiring qualified, high-intent leads
» Needed a system to filter, nurture, and schedule meetings automatically

» No automation or CRM setup initially
» Required complete transparency for the client’s sales team

Our Approach: Build a result-driven, automated lead generation system
that connects Meta Ads = CRM — Calendar - Communication.




Meta Ads Manager Dashboard (Phase 1)
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. m Campaigns == Ad sets for 3 Campaigns B Ads for 3 Campaigns @ Maximum: 20 Sep 2022 - 20 Oct 2025 =
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= ® Specific Cities Adset in USA 7-day click or ... 161 56,199 2.00 $14.90 $100.00 $2,300.14 12,675 $21.29 1,108 $217 0.98%
leta leads Per Meta lead Daily
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Website leads Per lead Daily
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? Meta leads Per Meta lead Daily
Results from 10 ad sets @
{:CE} EEE—————————————
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The Strategy

We focused on creating a three-layered funnel built for
high-quality lead flow and seamless automation.

Step 1: Research & Creative Testing
Before building the system, we performed a deep dive into:

» Project details and value proposition of Bahria Town Properties
» Target audience behavior in the US real estate investment segment
» Competitor analysis for similar cross-lborder property campaigns
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We then launched multiple Meta ad creatives and reels to test
performance and audience resonance.

Result: Identified top-performing creatives with the lowest
cost per qualified lead.
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Dynamic Ads, Multiple Ad Reels, Headline and CTAs,
Initial Testing to get Winning Ad

Search - Lead Campaign (16th - Oct - - Phase > @A Targeted Adset in argete in
Q | DOGM-LeadC ign (16th - Oct - 2025) - Pl 2 (GHL) BT ted Adset in USA BT ted Ad in USA
. # Edit @ Review
[J GM - Lead Campaign (16th- Oct-2... ==
- Campaign recommendations
e s . *Media ©@ -
Ba Specific Cities Adset in USA + Your campaign has room to improve.
[ Specific Cities Adin USA Select images Select videos Create video
. Ad preview ¢ Advanced Preview J R
ulu} : : - .
oo Target Bahria Town Adset in USA Images, videos and slideshows 4of10
‘ G O 0 O A
[3 Target Bahria Town Ad in USA e (+]0:39 | 1080 x 1920 x
B8 Targeted Adset in USA A Edit Video
i
@ Targeted AdinUSA (5] 0:47 | 720 x 1280 X
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\ e e X éagen
[OJ GM - Lead Campaign (13th - May - 2... =+ A Edit Video Wake up 10 yaur cwn kusury hame in Dubai £ -
Bahria Town's landmark communi
oo ; - —
oo Targeted Adsetin USA (51 0:39 | 476 * 848 w
[l Targeted Adin USA } Edit Video
B8 Open Adset in USA
oa Op (3 0:49 | 480 x 848 -
[0 Open Adin USA A Edit Video
BE Target Bahria Town Adset in USA
- _|
[ Target Bahria Town Ad in USA . Optimise creative for each person
Wary your ad creative and destination based on each person's : SHﬁl‘ﬁé’T‘g%ﬁw
oo B - ) likelihood of rezsponding. See possible enhancements m::“m'k"—l p—
oo Specific Cities Adset in USA 30°% Pre-Launch...
Primary text @ . _
5] Specific Cities Ad in USA D e () commest g S
Wake up to your own luxury home in Dubai [ A
[0 GM-Lead Campaign (13th - May - 2...  *** Bahria Town's landmark community in Dubai South |
roamhbinac winrld.rlace dacinn madarm amanitice and
BO Target Bahria Town Adset in USA By clicking Publish, you acknowledge that your use of Meta's ad tools is subject to our Terms and Conditions.
[0 Target Bahria Town Ad in USA Close Discard Draft

Ad set off




Dynamic Ads, Multiple Ad Reels, Headline and CTAs,
Initial Testing to get Winning Ad
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B8 Target Bahria Town Adset in USA “es apd inmanched value.
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Close Discard Draft
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Step 2: Building the 3-Step Funnel in GoHighLevel

Once the winning creatives were identified, we built a 3-step conversion funnel
Inside GoHighLevel:

» Landing Page: Brief overview + property highlights + inquiry form

» Booking Page: Redirected immediately after form submission to schedule a
meeting via integrated calendar

» Thank You Page: Confirmation with WhatsApp link for instant communication
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@ Onboarding

oo

Dashboard

oo

Conversations

O

9 Calendars
=] Contacts
92 Opportunities

T Payments

£¥ Al Agents
<J Marketing
(+ Automation

3 Memberships

4 Media Storage

77 Reputation

{oy Settings

Sites

Funnels

Websites

Created 3 Step Funnel in GHL

Stores  Webinars  Analytics Blogs WordPress  Client Portal ¥ Forms v  Surveys ¥ Quizzes v  Chat Widget

« Back
Property Leads

Steps Stats Sales Security Events

® Funnel Steps

Home
&
—
Appointment
= PP
Thank You
|

+ Add New Step or Import

Settings

Home

£}  https:;//growth.groupmalik.com/home

R conTROL

Start Split Test

QR Codes {5}

B ¢ o

Overview Products Publishing

(&

R VARIATION

+ Create variation

Optimize your lead and sales generation

with split tests.

@ Delete Funnel Step ) Clone Funnel Step
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Step 1 (Lead Form Page): Brief overview, Property highlights, Form

Own a Luxury Home in
Bahria Town's Landmark

Community at Dubai

Estimated Budget *

0OH & ELECTRONIC
LIVE GLOBALLY

Why Irwes_t Now ﬁw w‘ 1

Phase 1 sold out in just 7 days, and prices jumped by 30%. Now, Phase 2is
open with exclusive pre-launch pricing — 30% below market value.

Dubai South is emerging as one of the most strategic investment zones —
home 1o the future Al Maktoum international Alrport, Expa City, ond world-
closs residential hubs.

This is not just real estate = it's a gateway to generational wealth,
[ 30% Price Advantage for Early Buyers

[ Projected 2-3x ROI Within 3=5 Years

[ High Rental Demand from Global Residents

[ Secwre Investment with Bahria Towr's Proven Legacy

High-Return Investment,
Phase 1 properties increased up to 30% in value post-launch.
Now, with Phase 2's introductory prices, you can invest smart — and secure a premium address in Dubai South
Affordable Lusury Living — Limited Availability

1 Bedroom
Ideal for Investors and Young Professionals.

Secure Your Investment Today ¥

Secure Your investment Today *

Hear From Our Clients

5 = -1
- <

Omar K., Real Estate

2 Bedroem Condos 3 Bedroom Condos
Modem, Spacious, and Designed foe Comfort Perfict flr Farnilies Seeking Space and Style

Last Few Pre-Launch Slots
Remaining — Act Fast!

Don't miss the chance to be part of Bahria Town's furst
landmark project in Dubai South. Earty bookings mean
early benefits. Secure your spot naw before priority shats
rum out

Townhouses 3-4 Bed Semi Detached 4 Bed Villas 6 Bad
Experience Elevated Living in Dubai South Lusury and Privacy Combined Exclusive Homes for Sophisticated Living

| | .




Main Section of Funnel Step 1: Lead Form (Created on GHL)

'YW GROUP MALIK
L/ < | BUILD YOUR LEGACY _

Building Communities, Shaping Dubai’s Future

Ready to Own a Piece of Dubai Luxury?

Full Name *

‘ Talha

Own a Luxury Home In
Bahria Town's Landmark Feiedra el
Community at Dubai
South

Phase 1 Sold Out in Just 7 Days — Now Launching Phase 2 with 30%
Limited-Time Price Advantage!

Phone f WhatsApp *

¢ - 0310 9218050

Select Property *

‘ Select

Join Dubai’s fastest-growing investment community from Bahria Estimated Budget *

Town — backed by 30 years of real estate excellence. Secure your
Phase 2 unit before prices rise again.

{ Select




Step 2: Appointment Booking Page, GHL Calendar integration
for Instant Booking
W s R r—

Building Communities, Shaping Dubai's Future

You're One Step Away From Securing a Smart Investment in Dubai

You've made the right decision by taking the first step.
Book your call now to see how Bahria Town investors earned up to 30% ROI in just 7 days — and how you can do the same with Phase 2 pricing.

Select Date & Time

October 2025

Sun Mon Tue Wed Thu 06:00 PM

Group Malik | Build Your
Legacy

(© 30 Mins

5 Tue, Oct21, 2025

06:30 PM

07:00 PM

A rare chance to book property in Dubai's

most awaited community — backed by 30

years of Bahria Town's trusted real estate 07:30 PM

legacy. Full Prices to be revealed at official

launch in November 2025. Join the priority

08:00 PM
list today and secure early access

Time zone
08:30 PM
& GMT+05:00 Asia/Karachi (GMT+5)

09:00 PM

09:30 PM




Step 3: A Thank You Page after Prospect booked the Appointment

" GROUP MALIK
unities, Shaping Dubai's Future

Thank You for Booking Your Appointment!

Thank you for booking. Our representative will contact you soon

" GROUP MALIK
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We integrated:

» Meta Pixel for full event tracking
» Email & SMS follow-ups to reduce drop-offs
» Automated Pipeline Stages for sales visibility

Impact: Reduced manual scheduling completely, every qualified lead
automatically booked a meeting.




Landing Page Pixel, Event and GHL CRM Integration

m Datasets B)- Digital Offerr Add Accounts (302... = %
D () Connect data (Q Searchby name orID &  Group Malik GHL Funnel & (B 22Sep2025-190ct2025 v  [EEEEITIR
I:IE Overview A i
Y Digital Offerr Form and Cal... Overview Test events Diagnostics History Settings
& Dat t ID 1242983407515866
atasets Il EVENT activities o/ INTEQrations e be e v a
P
. Group Malik GHL Funnel i
@ @ Custom conversions 1 P This chart displays any events from your business's website, CRM, mobile app or server that we've processed and received within the selected date o w;z%rfjmns
ID 10ETT7164212654 range. Events may take up to 30 minutes to appear. Manage Integrations
E} 4% Partner integrations
8 Group Malik €@ Websites
298 ID 1028922488694022 growth.groupmalik.com
600 +3 more
oﬂ':;.:l‘ Y GHL Landing Page 200
ID 1100473652074423
= 200
Y Solar Landing Page 1
0
2 ID 768057962242544 12 Oct 13 Oct 14 Oct 15 Oct 16 Oct 17 Oct 18 Oct 19 Oct
— = Group Malik Landing Page ...
ID 10480321867895971
(*) Add Events 0 Ceclumns: Event usage metrics - = Allevents - Q) Search by event 0/50
DO Landing Page —
L ID 1378906603470933 Events Tl Status Used by Integration Total events L
GM Thank you Page PageView . 1.2K
. T o570 B oheiive Meta pixel Last received 59 minutes ago v
Contact . 1.2K
8 Testing = ® Active Meta pixel Last received 59 minutes ago v
ID 744513065237127
View content . 18
@ ® Active Meta plxel Last received 1day ago v
Lead . 15
@ &3 ® Active 1ad set Meta plxel Last received 1day ago v
Schedule . 13
Q % ® Active Meta piel Last received 2 days ago v
@ Complete registration . 5
ﬁi‘ IEE ® Active Meta pixel Last received 1day ago v v




Created a Pipeline fom Lead to Booking in GHL. A Seamless
dashboard where the stage of Leads can be seen

6 66000

Opportunities  opportunities  Pipelines  Bulk Actions

Group Malik

4 Fb Ads Leads w 460 opportunities oo | := & Import + Add opportunity [

i= All  + List
A
@ Onboarding
W Advanced Filters £ Sort (1) () Search Opportunities {& Manage Fields
g2 Dashboard —
Mew Lead 8 Week Nurture Sequence Meeting Scheduled Mo Show Qualified Lead Mot Interested / Cold
D Conversations 436 Opportunities  $0.00 & Opportunities  $0.00 4 Opportunities  §0.00 3 Opportunities  $0.00 11 Opportunities  %0.00 0 Opportunities  $0.00
. o ik . oy ik . o . = . oy ik
E Calendars David Usunobu Obazee (&) Sidra Basharat (&) Tokir Akhmed () Faroog Faisal (A Teresa Alvarez - Florida Real E... (&)
E Opportunity Value: $0.00 Opportunity Source: (214) 779-1105 Opportunity Source: (224) 402-3698 Opportunity Value: 50,00 Opportunity Value: 0,00
Contacts
O @R Opportunity Value:  $0.00 Opportunity Value:  $0.00 o @p o @R
Opportunities . C e @p e e @p [ Oct 31st. 6:30 am . .
Malik (&) Saif Ullah [#)  Jahangir Halepoto (A
. . . P
5] Payments Opportunity Value: $0.00 Aisha Dixon Shoukat Ali ) Opportunity Value: 50,00 Opportunity Value: $0.00
o @p Opportunity Source: (601) 320-2967 Opportunity Source: (225) 907-9905 O @p O @p
. Opportunity Value:  $0.00 Opportunity Value:  50.00 . _
4 AI Agents Mohammed Rahman () Danny martz (%) Ralph ledesma (&)
- ¢ pPp ¢ p @R - .
. Opportunity Value; $0.00 Opportunity Value: 50,00 Opportunity Value: $0.00
<] Marketing Anjum Naveed ) Mchammed Abdell (=)
N njum Navee (&) ohamme ella (=) . —
O®p e 6 1 < p @ e O o9 6
(:n?‘ Automation Opportunity Source: (347) 252-0781 Opportunity Source: {571) 351-83&87 .
Harith Abdulrahman Jhanzeb Khan )
Opportunity Value:  $0.00 Opportunity Value:  50.00 —
[&] Sites ) i .
Opportunity Value: $0.00 3 — 3 — Opportunity Value: 30,00
pparhunity Value: 8 coPpen epPpes Pportunity Value: $
| e @p = = e @p
{3 Memberships . = . =
Lorenzo Williams (&) Joseph Sadig (&)
Live in Mohammed H Rashid (=) Adrian Ospina (e.)
@ Media Storage — Opportunity Source: (414) 234-5151 Opportunity Source: +234 2817727093 o
Opportunity Value: $0.00 Opportunity Value:  $0.00 Opportunity Value: 50,00 Opportunity Value: $0.00
Reputation — —
W Rep v 0®pe0n ep@Ppen Cp @R @ (@oazswnm ce®p oo
. . o — . —
{:‘i}‘ Settings . Zain Hamdani (%) W gerald McCarth () ¥ Malik Subhan (&) »
4 [
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Step 3: Automation, CRM, and Communication Setup

To streamline the sales process, we built an end-to-end CRM automation
system:

» Auto-capture leads from Meta — GHL pipeline

» Automated WhatsApp greeting, confirmation, and reminders
» Email nurturing sequence for leads that didn’t book right away
» Integrated SMS & call follow-up options for sales team

» Real-time dashboard access for full visibility

Impact: Client's team could track, contact, and manage every lead in
one place, saving hours daily and increasing appointment rate.




Created Automations for Follow ups, Appointment Booking Reminders,
Long and Short Email Sequence, Notify Team and alot more..

6l @ D @O GOQO

Automation  workflows {8} Global Workflow Settings

Group Malik

¥ Workﬂow LISt [ Create Folder

© Onboarding a All Workflows  Needs Review (0}  Deleted + New Smart List
20 pashboard v Advanced Filters @ @ 1= Q Search
Home
[} Conversations
Name Status Tota Active Last Updated Created On Stats ()
B cal d Enrclled Enrolled
dlendars
E Contacts 1- Opt-in form submission c | Published ) 18 0 Oct 16 2025, 3:25 AM Oct 11 2025, 4:00 PM 3

&2 Opportunities

2- Call Scheduled (0 ':-PUb”EhEd.:' 7 0 Oct 15 2025, 4:58 PM Oct 11 2025, 4:01 PM ?
el Payments
3 - 8 Week Nurture Sequence © (‘Published ) 14 6 Oct 14 2025, 1:54 PM Oct 11 2025, 4:01 PM >
4+ AI Agents )
4 - Long MNurture Segance c Draft 0 0 Oct 11 2025, 4:01 PM Oct 11 2025, 4:01 PM 2 '
<7 Marketing
_ Group Malik Form Fill (3 ( Published ) 7 0 Oct 09 2025, 4:09 PM Oct 09 2025, 9:49 AM 3 :
Automation
] sites New Workflow : 1760117509311 - 0 5 Oct 10 2025, 12:31 Oct 10 2025, 12:31 ,
(5 PM PM

3 Memberships
Previous MNext 10 / page

4 Media Storage

17 Reputation

{ab Settings <




A Example of Workflow. (Opt-in Submission Form)

Form Submitted

€ Back to Workflows 1- Opt-in form submission £ T &
Builder Settings Enrollment History Execution Logs Test Workflow Draft @) Publish
Trigger +  Add New Trigger

D 9 G

%

$ addTyg

9 Create Or Updats
Cppartunity

#1 Create Spreadshest Row -

+
& Thank You
+
83%
=+  Add to Workflow
EA +
E N

END




For SMS, Calls and WhatsApp, Bought USA number from GHL

Group Malik
'

« Go Back

Settings

Voice AL Agents
Email Services

Phone Numbers

WhatsApp

Objects new

Custom Fields
Custom Values
Manage Scoring
Domains & URL Redi...
External Tracking
Integrations

Private Integrations

Conversation Provide...

Phone System  phone Numbers  Regulatory Bundles

Manage Numbers 1 pnone Number

Manage your Phone Mumbers and their configuration here

Phone Mumbers Number Pools Verified Caller IDs

Mumbers

& +1 888-837-7470

Default Number &4 Verification In Progress

Toll Free

Page 1 of 1

Voice Trust Center

Friendly Name

Muhammad's number

Additional Seftings

Forwarding Number

©00G00O

+ Add Number

Q Search )

Call Timeout

4 208




GHL Conversations (SMS, WhatsApp and Email in one place)
Use by Sales Team for Seamless Communication with Leads

G 00000

Conversations  conversations  Manual Actions  Snippets  Trigger Links v

Group Malik

Unread Recents Starred All _ —
= | M o[e[a]s)(=] e ®
Q, Search T @ Mohammed Abdella [
y =
& Oct 20th, 2025
@ Onboarding O mREsuLTS Latest-All . S
' Y
a2 Dashboard o @ ; g ; : . . Contact ~ K2
Oa Mohammed Abdella Oct 20 ©  Group Malik Reminder: Upcoming Appointment on Monday, October 20, 2025 4:30 AM (EDT) - Hi Mohammed ... : iy
@ Hi Mohammed Abdella, This is a = Email +
Conversations . h dh h@ i
mohammedhassen.mh@gmail.com ~
% Calendars Lorenzo Williams Oct 20 @‘j Group Malik Reminder: Upcoming Appointment on Monday, October 20, 2025 4:30 AM (EDT) - Hi Mohammed ... :
@ HiLorenzo Williams, We noticed | % Phone +
=] Contacts e (571) 351-8387 ®
) Oct 21st, 2025
% Opportunities z Slare Basharal oeree 5 Owner (Assigned to)
@ Hi Sidra Basharat, We noticed yoi
B Payments 8 Opportunity updated e '
" Aisha Dixon Oct 20 TLD_r'_Iinlnji_aii Abdella moved from stage Meetin... w v & Followers
@ Hi Aisha Dixon, We noticed you h .
< AI Agents SMS_\ihatsRRR Emall Internal Comment ¥ L
+
From Mame: Talha Chhipa From email: talhachhipa0310@outlook.com
‘{i? Marl-cetir‘lg Anjum Naveed Oct 20 Tags w
@ Hi Anjum Naveed, We noticed yoi To: ™ mohammedhassen.mh@gmail.com (Primary) CC BCC
(=" Automation Subject: Active Automations ~
. AL Dct 20
f5] sites % . DND OFF -
3 Memberships K\ DND Al O
. jy, Shoukat Ali Gt 20 @, DND Calls & Voicemails @
4 Media Storage (@ Hi Shoukat Ali, This is a friendly r. -
[E] DND Text Messages ]
17 Reputation
v ) ) y 9 DND Emails )
groupmalikbt@gmail.com Oct 18 - —
. @ Hi , A new appointment has been o v
{0} Settings o A B e D e % + Oword | Clear Send ©




Ads Manager Dashboard integrated with GHL.
Client no need to open Meta Ads Manager to analytics.

Gl 66000

Reporting Custom Reports  Google Ads Report  Facebook Ads Report  Attribution Report  Call Report  Agent Report  Appointment Report  Audit Report
Group Malik
¢ You're viewing sample data. Click Here to integrate your Google account and select the Google Ads client ID for which you want to see the data. 4
Google Ads Report Submit Feedback Oct 6th 2025 - Oct 215t 2028
¥ Calendars
<&» |mpressions % Clicks &2 Conversions
E CDntactS ......... p ........................ “ 6
:§1 Opportunities 1 75:235 21 11 38 7:1 25
150k 7.5k 4k
Bl Payments
100k 5k
2k
50k 2.5k
__-—---..________‘
£ AI Agents
0 0 0
o a 1 o O 0 T o a a2 a a a2 a I T & O - an an TR 2 a2 e 4 O i T - o an a0 A A
“‘3‘ Marketi ng (:L“ ‘c’,f) .\’Lﬁ \’Lﬁ I,lx:. c:lg Q’Q Q.,I:e. qp"L . = n:e ‘_’L“ Q’L‘ ‘G,Lf:n .\’1? t,L-::. . P {:1,‘3’ \\\.1\3 :D’L @ \n}l q..'» ‘:L‘Q = ’Lﬁ ; ) A2 I,L\:. {\_,Lk} \\\.1\3 e-n"L 2 3 ‘_"‘,‘ L,Lg
F & &F o5 el § = o o o~ o8 o F & o ) W @ e w7 o o~ 5 of F &% & ] W 5 k3 W o o o8 oF
(»" Automation
Client Spends ] Average CPC Cost per Conversion Conversion Rate
Blsies @AM~ W gy - Y W PR e
o)
| $2,085.00 $0.10 $0.29 6.90%
3 Memberships
® et stoge Qe THIS IS SAMPLE 5% comn
¥7 Reputation CAMPAIGN |7 STATUS |7 CLICKS » COST 7 REVENUE |° ROI % |7 CPC |7 CTR 7 SALES |7 CPsS@ .7 LEADS |7 CPL@ . IMPRESSIONS - AVERAGE REVENUE |7
Reporting Lawn Space Gardening [(L3)] 5010 §210.41 §2,975.00 1,413.91% $0.04 0.00% ra §52.96 84 §2.50 32188 541.90
Furniture Logistics (1 3)] 4833 5§581.97 §3,448.00 592.47% 8012 0.00% 76 57.66 72 $8.08 29646 54537
BE App Marketplace
Interior Design: High-end Residential (T3] 3,852 $627.00 $2,786.00 444 .34% $0.16 0.00% 78 58.04 77 58.14 43777 535.72
3 Support Ticket
Interior Design: Miami 3,818 §195.03 §3,133.00 1,606.42% $0.05 0.00% 95 §2.05 82 §2.38 35827 5$32.98
{ob Settings _ o o
Planting and Trimming e 3,625 5472.59 $2,900.00 613.64% 5013 0.00% 71 56.66 111 54.26 33797 540.85
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The Results

Within 2 months of campaign launch, the system started delivering consistent
and high-quality leads with direct bookings.

Metric Results

Total Qualified Leads 500+
Direct Appointment Rate 40%
Conversion Rate 12%+

Revenue Generated $500,000+
CPL (Average) <$50

Impact: A fully automated lead generation ecosystem that continuously delivered verified, high-intent real estate buyers.
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9) Nexflow

Refinement & Scaling

Once the system proved successful, we refined it
further to make it scalable:

» Added custom tags and lead scoring in CRM

» Optimized email copy and follow-ups based on engagement

» Expanded the ad budget with lookalike audiences for top-performing segments
» Provided client training on CRM for in-house management and reporting

Result: The system became completely hands-off for the client — generating
leads, bookings, and communication 24/7.
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@ Nexflow

In Real Estate, timing and trust decide everything.
By combining Meta Ads with a seamless booking system
inside GoHighLevel, we didn't just deliver leads, we delivered
qualified investors ready to meet.

From testing creatives to generating revenue in property
sales, Group Malik’'s success proved one thing,
When the system is strong, results follow effortlessly.




