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Problem

ShowFX Trading is a Malaysian trading and forex education company.
They wanted to host two major webinars to attract new traders and educate
them about forex opportunities — but faced a few challenges:

» They had no funnel or ad structure to collect registrations.

» Their ad creatives and language didn’t connect with the local Malaysian
audience.

» They needed a low-cost, high-quality lead generation system that could bring
In consistent signups and actual attendees.

They reached out to us to help them fill their webinars with the right
audience, generate registrations, and track everything efficiently.
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Strategy & Execution

We started from scratch and built a complete lead generation
and tracking system.

Here's how we approached it

1. Localized Funnel Creation: We created a simple, high-converting funnel in the

Malaysian language — focused on clarity, benefits, and urgency.
The funnel included a registration form directly connected to their CRM, allowing us

to track every single lead automatically.
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2. Ad Testing & Optimization: We designed multiple creatives and ad copies tailored
to the local audience, using visuals and language Malaysian traders could relate to.

We ran A/B tests to identify the best-performing combinations and gradually scaled
those for maximum ROI.

3. CRM Integration & Tracking: We connected the landing page form to the client’s
CRM and Google Sheets.
Leads were automatically tagged and tracked in real time, helping the client’s team
manage registrations efficiently.

4. Performance & UTM Tracking: To ensure data accuracy, we added UTM parameters
to all campaigns for better tracking and optimization decisions.
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Created Custom Audiences for Retargeting. It helps to get lower CPL
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FREE WEBINAR FROM ONE OF

MALAYSIA'S TOP CRYPTO BLOGGERS!
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Azsaef

Akan bantu anda memahami asas-asas crypto serta strategi
perdagangan yang berkesan.

Dalam dunia yang sentiasa berubah ini, pengetahuan
tentang cryptocurrency adalah satu kelebihan yang besar.
Paling penting untuk elakkan diri anda dari di SCAM.

Azsaef telah membuat pelaburan dan juga telah peun
membuat duit dengan krypto semenjak 2018, 2019 Azsaef
mencuba untuk memhbina Mining PC dan berjaya mining
Ethereum. 2020, Azsaef mula setup Asic Mining untuk
mining Crypto selain Bitcoin dan ETH. Dan kini, Azsaef
sedang menyambung pengajian beliau dalam bidang IT dan
Blockchain serta sedang membantu ribuan yang lain melalui
sosial media beliau.

3 719k subscribers

o 56.7k followers

Z200m
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Azsaef

Akan bantu anda memahami asas-asas crypto serta strategi
perdagangan yang berkesan,

Dalam dunia yang sentiasa berubah ini, pengetahuan
tentang cryptocurrency adalah satu kelebihan yang besar.
Paling penting untuk elakkan diri anda dari di SCAM.

Azsaef telah membuat pelaburan dan juga telah peun
membuat duit dengan krypto semenjak 2018. 2019 Azsaef
mencuba untuk membina Mining PC dan berjaya mining
Ethereum. 2020, Azsaef mula setup Asic Mining untuk
mining Crypto selain Bitcoin dan ETH. Dan kini, Azsaef
sedang menyambung pengajian beliau dalam bidang IT dan
Blockchain serta sedang membantu ribuan yang lain melalui
sosial media beliau.

Setiap peserta berpeluang memenangi
bonus dagangan 2000USD atau
3000USD dan juga satu daripada 3 jam
tangan pintar Xiomi Smart Band!

Mombor Telefon

RAKAN NIAGA PERSIDANGAN

025, All rights reserved.




Landing page Lead Form (Connected with CRM)
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Emel
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The Results

Within just a few weeks, the campaign performed exceptionally well

Metric Results

Ad Spend 11,000 RM (~$2,300 USD)
Leads Generated 500+ qualified registrations
Webinar Attendance 250+ attendees (50% attendance rate)
Average CPL Under $5
Profitability Client reported positive ROl post-webinar

The client was extremely satisfied as both webinars were successfully filled with high-intent
leads, and the funnel is now being reused for future events.
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GHL Pipeline Setup from Lead to Sales with All the Stages.
It help team to see which leads are in which stage so that they can do follow ups and convert
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OoOutcome

We not only helped ShowFX achieve profitable webinar
campaigns but also built a reusable webinar funnel system
that they can use again for future events.

The client continues to get qualified leads at an affordable cost — all
through the same system we created.
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Continuous Refinement

With every month, we refined the strategy

- improved offers, optimized creatives, and built stronger
automation inside GHL. The system became a lead engine that
ran almost on autopilot, generating results month after month.
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From zero funnel to 500+ leads and 250+
attendees, this campaign proved that
localization, ad testing, and the right system
can turn a simple webinar into a profitable
growth machine.




